
AUDIO BRANDING WORKSHEET
Some Questions to Ask Yourself When it Comes to Audio Branding:

Give these questions some serious thought and really dig deep. You know your company and your
brand better than anyone else. You know the brand “voice” (and I mean that to encompass so much
more than voice overs) that works best for the way you want to reach out to your potential clients,
customers and listeners. You want to touch them in an emotional and authentic way. Matching your 
brand’s appearance and sound - making those two elements consistent with one another - is one of 
the best ways to do that.

Planning Out Your Audio Branding Strategy

Consider these questions carefully before you hire a voiceover artist, have a piece of
music or a jingle composed for you, or take any other action regarding your company’s
or podcast’s audio brand:

1. What does your company do, or what is your podcast about?

2. What tone of voice fits your company or podcast?



3. What colors do you use in your branding and what sounds match that?

4. Where does your branding stand on the spectrum of casual to formal?

5. What genres of music match your company or podcast's image?

6.How do you want people to feel when they see/hear your brand?
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