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Who | Am & Why I'm Talking

oy, About This

® Jodi Krangle — Full Time Voice Actor since 2001 - voiceoversandvocals.com
® Worked with major companies like Dell, BBVA, Lumber Liquidators & Visit Orlando.

® Podcast Host of the Audio Branding Podcast- audiobrandingpodcast.com

® Download an Audio Branding Worksheet to help discover your own Audio Brand, at

voiceoversandvocals.com/resources (and feel free to reach out to me directly for a copy of

this presentation, if you'd like it.)

® You can reach out with questions at jodi@voiceoversandvocals.com
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Surprising Facts About Sound & How It Affects Us

® Hearing some genres of music while shopping influences our buying behaviour. (As in this article from 2015 within the APS
(The Assouatlon for Psy(hologlcal Suence) called Background Musu Influences Buying Behawor —~

® |istening to music can motivate and/or soothe us (Playlists — music/sounds in healthcare.)
I talk about how pIayhsts (an heIp our moods W|th H|p Hop (ulture (oach Josuel Rogers at

® Sound hits our heart FAST and affects us deeply because Evolution designed us that way.

® Sound can allow us to TIME TRAVEL (Both of these points are discussed in my interview with sound designer and studio owner,

John McClain - voiceoversandvocals.com/blog/casinos/interview-with-john-mcclain-part-1
& voiceoversandvocals.com/blog/casinos/interview-with-john-meclain-part-2)
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T I P Who is your ideal client — How old are they?

What do they value? Where do they hang out?

What media do they consume? (TV, radio, podcasts, online videos, YouTube, particular
social media channels) — For instance, there’s a difference between TikTok & Linkedln.

Decide WHO

You Want To

Reach Knowing this will let you know which media you need to be a part of in
order to reach them.




TIP

Find Your WHY

Why do you do what you do? Once you know your ideal client, do you know what basic
problem you're helping them with?

Thisisimportant because it helps you decide what emotions you want people to feel
when they both see and HEAR your company or your brand. (music genres chosen for
on hold, web videos, commercials, the tone and age type of the voice actor you use for
these, etc.)

SOUND is the quickest way to a person’s HEART. Know what you want
them to feel and you'll be half way there.



TIP

Decide WHAT
Media You

Want to Focus
On First

o Where do you feel most comfortable — and where does that intersect with where
your ideal clients are likely to be? (Tip #1)

« Are you hig on social media? Mayhe you need a (short) explainer video that talks
about your business.

« Do you advertise on TV or radio?

« Would sponsoring a specific podcast that your ideal client listens to, help you get
your message across?

o (ould you CREATE a podcast that your ideal client would listen to?

o Should you have a video on your website that both visually and audibly explains to
your visitors, how you can help them?

Each of these options have different sound needs.

Knowing WHERE you want to promote your message will help you
decide HOW you want your brand to sound.



TIP

Identify Your
Brand Voice

Think about what we've already discussed — your who, why and what — and brainstorm
about how you feel your company should sound in order to truly reach the hearts of
your ideal audience.

| have a handy worksheet available for you to do this with at -

voiceoversandvocals.com/resources (or just email me.)

Ask questions like, what genre of music fits your brand? How casual or formal is your
company? What do the colorsin your logo SOUND like? Think about it. Dig deep.

Understanding who YOU are will let you be authentic with your
message — and your sound.


https://voiceoversandvocals.com/resources/

TIP

Places to Look

for Music,
Sound Effects
& Voice Actors

voiceover.hiz - a directory of vetted industry professional voice actors from all over the

world (all part of the World Voices Organization). If you're looking for voice talent, you can be
confident someone here will be able to help you — and will do the job RIGHT. All sorts of voice
types, accents & languages.

epidemicsound.com/campaign/music-for-yt-videos - amonthly subscription for royalty free

music to add to videos (as low as $15 USD per month). They have a bunch of plans.

pond5.com/royalty-free-music - A lot of production companies use Pond5 for their royalty

free music. Music is purchased individually, depending on where it will be used.

hensound.com/royalty-free-music - Bensound is another royalty free music directory.

These directories ask for a small amount of money so the music can be used in advertising or
for a company’s website or on hold music.

Looking through directories like these will give you ideas about what genres of music and
styles of voice best fit your company image and brand. You can listen to samples before
purchasing — or just use it to solidify your brand voice in your own head.

If you're looking for sound effects, check out Freesound - freesound.org/browse

where you'll find just about every sound effect you might need.

If you want audio created specifically for your brand/company, Nick Crane @ Racket Club
(racketclub.tv) is definitely worth looking up. He does excellent work.
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Summary — Why |s Audio Branding Important?

® [tcarries through with your brand message on a visceral, almost unconscious level.

®  ltconnects you directly with your listener's heart (even if they don't speak your language!) Our purchase decisions are EMOTIONAL, first
and foremost. We make an emotional decision and then explain it to ourselves logically.

o |t's memorable (and becomes more memorable the moare consistent you are.)

®  lthelpsyoufind your people — your raving fans — FAST — and it repels the people who won't get you. Sometimes REPELLING the
people that aren't right for you is JUST AS IMPORTANT as attracting the ones that are! You can't be all things to all people — nor should you

try to be.
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